ABSTRACT. "Agricultural communications" is an emerging field which is naturally both part of the "agriculture" and "communications" literature. However, it is much broader than just a subset of each. The coverage of standard databases such as CAB Abstracts and Communication Abstracts, while a good start, does not sufficiently cover the field. The Agricultural Communications Documentation Center (ACDC) at the
A pie chart perspective suggests, in Figure B , that every sector of the food and agricultural enterprise of societies has a dimension of human interaction.
Communications touches and serves all aspects of agriculture-in fact, it is integral to each and woven throughout each.
Similarly, this perspective visualizes, in Figure C , how the food and agricultural enterprise draws upon all means and methods of communication. Pieces of the pie represent, for example, the diverse array of mass media (such as newspapers, magazines, television, radio); new information technologies (such as the Internet); information and education systems (such as libraries, extension services and schools); group methods (such as meetings and field events); one-on-one interactions (such as friend-to-friend conversations); and even intra-personal communications that help individuals make decisions.
EMERGENCE OF AGRICULTURAL COMMUNICATIONS AS A SPECIAL FIELD OF INTEREST
People have communicated about agriculture for millennia, using this interaction as a vital tool for survival. In the United States, mediated methods began to join word-ofmouth methods as early as the American Revolution (Bardolph, Fusonie, Boone, Meisenbach and Tucker, . Books came first, mostly from Europe, while commercial farm papers and magazines emerged in the early 1800s. Over the decades, these print media have been joined by radio, television, films, the Internet and many other technologies for mediated communication. They are used to convey agricultural news, information, issues and views. A field of professional and academic endeavor-called agricultural journalism-grew along with them and still remains central.
At the same time, the emergence of advertising, public relations, extension information services, organizational communication and other non-journalistic aspects of the field has led, since the mid-20th Century, to widespread adoption of an identification broader than journalism. As an umbrella concept, the term "communications" embraces all means of human interaction-interpersonal, group, organizational and mass.
Similarly, the agricultural stream has broadened dramatically in several ways.
First, while early agricultural journalism focused mainly on agriculture as the production of food, feed and fiber and on those who produced it, increasingly, the concept of agriculture has broadened to encompass a total, complex enterprise-from research, production, processing and marketing to consumption, nutrition and health. Second, the concept of agriculture has increasingly broadened to encompass relationships between the agriculture/food enterprise and the broader public interests of society. Third, agriculture is increasingly being recognized as a globally-entwined endeavor.
Agricultural communications has become part of the curriculum in higher education and graduates are finding jobs in the field. There are at least eighteen different universities offering degrees in either agricultural journalism or agricultural communications. Many of their graduates are working in positions with titles such as farm broadcaster, extension media specialist, or public information officer (Zumalt, p. 29) . New graduate study programs in agricultural communications are expanding the need for resources to guide research initiatives.
PROBLEMS IN FINDING INFORMATION ABOUT THE FIELD
Generally, "agricultural" specialties are well-defined within the sciences and wellcovered by scientific-oriented indexing and abstracting services such as CAB Abstracts 
EXTENT OF PERIODICALS IN ACDC COLLECTION
Slightly more than one half (55%) of the documents in the ACDC collection come from periodical literature. This collection now includes 16,102 articles, drawn from periodicals serving disciplines as diverse as behavioral science and agribusiness. A substantially larger number of document types originally found in the collection were combined to form ten categories. The periodical category includes scholarly journals, magazines, newspapers, and, now, their electronic equivalents. Material older than 1910 will be harder to identify without similar electronic coverage.
PERIODS COVERED AND GEOGRAPHICAL VARIETY IN THE ACDC COLLECTION
Finally, smaller numbers of materials found during early years may reflect a general dearth in publication compared with recent years. The periodical articles found in the ACDC have been produced in countries from around the world. Table 3 shows the eleven most frequently used words within periodical article titles found in the ACDC periodical collection. Words like "agriculture" or "agricultural" rose to the top, along with words like "farm," "farmer," or "farming." Other social science terms such as "communication(s)," "media," "radio," and "broadcast" were also well represented. One of the great strengths of the ACDC Collection is the depth of keyword indexing. Each document, no matter what the size, has been indexed with an average of 8-10 different keywords. Table 4 lists ACDC keywords, ranking them by frequency in the database. Not surprisingly, many of the top keywords correspond very closely with the frequently used title words found in Table 3 . 
PRIMARY TOPICS ADDRESSED

DISPERSION OF ACDC PERIODICAL LITERATURE
A 
CORE PERIODICALS REPRESENTED
Identification of the core periodical literature in agricultural communications can be accomplished using several different techniques. By stipulating that the literature already found within the Agricultural Communications Documentation Center represents a selected subset of this literature identified by experts in the field, we can begin to target the most appropriate sources. Table 6 The Appendix includes important background information on these journals, including title changes, cost, whether peer reviewed or not, whether they are social science or science oriented, etc.
DIRECTIONS FOR FURTHER RESEARCH
An important research strategy for the future development of the ACDC is to confirm the core literature of the ACDC with that of agricultural communications itself.
Frequently used keywords will be used to search databases across a wide variety of disciplines. The resulting periodical list will be compared with the list of periodicals found in the ACDC database. Any new titles uncovered will be considered for inclusion within the database. The recent introduction of the CAB Abstracts Archive, with coverage back to 1910, will be of assistance in locating more historical literature.
Additional research to help further identify gray literature, not a focus of this investigation, will also further enhance the ACDC database. 
CONCLUSIONS
